Wyoming Office Of Tourism
FY 2014 Media Plan Summary
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Fiscal Year 2014 Media Spending
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Labor Day Thanksgiving Christmas/NY MLK President’'s Day Easter Memorial Day Weekend July 4th Weekend Labor Day
Winter ‘ ‘
Search Engine Marketing SEM
Online Display inc Serving $524,759| 143,762,133 Ski & Snowmobile Targeted
Sled the Rockies $32,400 Sledder Targeted
2014 Winter Subtotal $557,159| 143,762,133

Spring Magazine (National, Regional) $638,321 65,065,419 Target Families, Mature/Active Adventurers
Spring Newspaper Insert

Madden Media $250,000 7,600,000 Newspaper Insert

CMG Online Marketing
Partner SEM $40,000 Madden Media Coop SEM
Chicago, Kansas City, Madison, Milwaukee, Minneapolis, Oklahama City, Omaha,
Core Market Spot TV/Cable $2,344,052 Portland, St Louis, Tulsa, Wichita
OOH = Chicago, Kansas City, Madison, Minneapolis, Omaha, Portland,
Core Market Out of Home $392,632 St Louie
Core Market Online $461,245 Spring Summer
Adjacent Market TV / Cable $980,827 Denver, Salt Lake City, Billings, Boise, Butte, Colorado Springs, Idaho Falls, Rapid City
Adjacent Market OOH $197,031 OOH - Denver, Salt Lake City, Billings, Boise, Butte, Colorado Springs, Idaho Falls, Rapid City
Adjacent Market Insert $110,000 Insert
Adjacent Market Online $94,755 Spring Summer
SEM Summer-Early Fall See Winter Media Winter-Spring-Summer
Summer Early Fall 2015 Budget
Brand USA Native Content Coop Native Content - German & Japanese
Brand USA - SEM $50,000 International SEM - UK & Germany Targeted
Brand USA Travel Journal $23,000
Total BUSA $73,000
Total Media $6,139,022

Note: Total 2014 Approved Media Budget $6,124,022
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